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WHAT IS A MEDIA KIT?

Before We Get
Started...

A media kit is a compilation of materials about you and your book to distribute to the

press, social media outlets, and bookstores. Typically a media kit will include a press

release, sell sheet, author Q and A, and a book excerpt. 

WE'RE GLAD YOU ASKED!

HOW DO YOU FIGURE OUT WHICH PIECES ARE RIGHT FOR YOU?

If you have hired a publicist, they should be compiling this media kit for you. That is their

job! Use this download to give them ideas and keep them on task.  

If you have not hired a publicist, understand that your media kit can be as large or as

small as you want it to be. The press release and sell sheet will be the most valuable

items for you, so if this seems overwhelming, start with those.  
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DO YOU HAVE TO MAKE YOUR MEDIA KIT ITEMS EXACTLY LIKE THE 
TEMPLATES IN HERE?

No, but you do have to make them media-ready. That means no typos or grammar

errors. Some of the items such as the press release have a pretty regimented structure,

and others such as the sell sheet can be as creative as you like. Keep your presentations

and emails  on-brand (meaning they match the style of your book) and error-free. 



TABLE OF CONTENTS

TEMPLATES

Press Release 

Sell Sheet 

Author Q and A 

Excerpt 

Emails asking for reviews and

endorsements
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TEMPLATE #1  THE PRESS RELEASE

A press release is an official statement about your book given to news outlets. Your

press release should contain the "news" of your book and any events surrounding

the launch of the book. You'll also create and distribute new press releases when

you win awards or if other events happen surrounding the book. 

WHAT IS A PRESS RELEASE?

Written text that could, in theory, be copy/pasted by a journalist into a

newspaper, such as event specifics for your launch 

Your author bio 

Any noteworthy endorsements you've received 

Purchasing details 

Your contact info, or the contact info of your publicist. 

Your book cover (possibly- we have seen this done both ways)
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YOUR PRESS RELEASE SHOULD INCLUDE

YOUR PRESS RELEASE SHOULD NOT INCLUDE

1. 

2. 

3.  

4.  

5. 

Information that is not newsworthy (No, unfortunately the fact that you've

"finally published a book!" is not newsworthy.) The fact that you've published a

book about a timely topic IS.  

Special graphics or fonts 

Endorsements from family or friends 

Special discount offers on your book  

Your author photo 



MINNEAPOLIS, Minn. — You don’t need to run a billion-dollar company or be Jeff Bezos to build a highly successful corporate

giving program. 

In her new book, A Million Dollars In Change: How to Engage Your Employees, Attract Top Talent, and Make the World a

Better Place, Alessandra Cavalluzzi breaks down popular myths and serves real-world guidance for developing corporate

responsibility programs that fit any company’s culture, mission, and most importantly, budget. 

The book—out March 5th from Wise Ink Creative Publishing—is a step-by-step model designed for everyone from HR leaders

to highly motivated professionals who want to develop corporate giving programs, but don’t have the tools or support to

begin building a program from scratch. 

Excerpt: 

Myth #1: CSR is a “nice to have,” but it’s not a “need to have” because it doesn’t impact a company’s core strategy execution. 

Reality: In fact, CSR is an essential driver of employee engagement. According to a study conducted by America’s Charities,

68% of employers said that their employees expect them to provide: 

• an effective workplace giving program 

• the ability to volunteer during work hours 

• opportunities to engage skills-based volunteering 

• matching gifts for employee contributions to nonprofits 

“Powerful, practical, and solid advice on approaching community involvement with confidence. Having worked with

Alessandra in this capacity, I can say that her expertise will change the way you think about corporate social responsibility.” —

Mike Bossy, TVA Sports Analyst and Keynote Speaker 

“Companies have the power to transform their communities.  A Million Dollars In Change is an essential guide on how to

embed core values of community, giving and service into your corporate culture” – Sue Stephenson, Former Vice President

Community Footprints, The Ritz-Carlton and Interim CEO, IMPACT2030 

A Million Dollars In Change will be available for purchase March 5 on Amazon, Barnes and Noble, and the author’s website.  

Please contact Roseanne Cheng at 650-213-XXXX or roseanne@wiseinkpub.com for interview requests for Alessandra

Cavalluzzi or for a copy of the book to review.  

About the Author, Alessandra Cavalluzzi 

With over a decade of experience in Human Resource management, Corporate Social Responsibility (CSR), Corporate

Communications, Public Relations, Event Planning, and Employee Engagement, Alessandra Cavalluzzi advises both

corporate funders and non-profits, and is a sought-after guest speaker and panelist at HR and non-profit events. Alessandra

currently oversees corporate giving, fundraising, and employee volunteerism for a multi-billion dollar company with over

6,000 employees around the world.  

### 

NEW CORPORATE GIVING BOOK FOR EVERYONE WHO’S NOT JEFF BEZOS
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TEMPLATE #2  THE SELL SHEET

A sell sheet is a piece of paper that contains information about you and your book,

used to distribute to bookstores, gift shops, and other book buyers. Unlike a press

release, a sell sheet usually printed in full color and can be much more creative. 

WHAT IS A SELL SHEET?

High resolution images of your book cover and your author photo 

A compelling synopsis of your book, similar to your back cover copy 

Several endorsements (pages can be added if you have many) 

Purchasing information 

Your author bio and contact information 
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2. 

3.  

4.  

5. 

YOUR SELL SHEET SHOULD INCLUDE

YOUR SELL SHEET SHOULD NOT INCLUDE

1. 

2. 

3.  

Time sensitive information, such as your launch event details 

Low resolution images of any kind 

Off-brand graphics 
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TEMPLATE #3  AUTHOR Q AND A

A sheet of paper where you, the author, have answered specific questions about

yourself and your book is totally optional. However, it can be nice to include if you or

your publicist are pitching to radio and TV. 

WHAT IS AUTHOR Q AND A?

Roughly four or five suggested questions for you (you get to make these up!) 

Four or five concise answers 

Your personality! Let your great writing shine through in your answers 

Your book title and contact info 
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1. 

2. 

3.  

4.  

YOUR AUTHOR Q AND A SHOULD INCLUDE

YOUR AUTHOR Q AND A SHOULD NOT INCLUDE

1. 

2. 

3. 

4. 

5.  

A book synopsis 

Purchasing details 

Images or graphics 

Typos or grammar errors 

Irrelevant facts 
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Suggested Questions for 

Mike Rognlien 

Author of THIS IS NOW YOUR COMPANY 

1. You believe that everyone can be a leader and driver of their own best experiences (a “Culture Badass”). What are some key

steps to getting started? 

* The first step is accepting that you have a lot more control over how you experience and influence your company’s culture

than you might think. People tend to have these big, grand notions of what culture is, but it’s really just the sum total of

everyone’s behaviors. One of the key messages of this book is that everything matters because every behavior – decisions

made or delayed, confrontation avoided or handled, door held or let go, ‘good morning’ said or not said, etc – either makes

your experience and your company better or worse than ti was before you came along. And what I’ve seen over and over – not

just at Facebook but in lots of great cultures – is a shared sense of ownership and a realization that every action contributes

something – whether that something is positive or negative. And when you add all of those somethings up – that’s what your

culture is. The second step is a bit harder – you have to really admit and own when you’ve said or done things at work that

contributed to a negative culture. Not speaking up when you saw problems. Participating in meetings that everyone knew

were a waste of time but nobody spoke up about – including you. If you don’t accept the role that you play when things are

going badly then you don’t really have a leg to stand on in claiming credit for when things are going well. And what I’ve seen

over and over again – in myself and others – is that when you don’t take ownership for bad culture contributions, you bring

them with you to every company you work for because they become normal and comfortable. Even if you hate them. 

2. You write that it’s really easy to list things we’re bad at -- but we struggle to identify our strengths. Why is that? 

* I think the most obvious answer is that we’re a society obsessed with weakness. Being fake humble about them, making

resolutions to fix them (and therefore fix ourselves), we’re surrounded by messages from books and magazines and movies

and family and friends that the version of ourselves that we are is not good enough, especially when compared to the version

we could be if we’d just .. fix ourselves. The list of things we’re bad at is also FAR longer than the list of things at which we

excel, so it might seem like common sense to want to attack the bigger ‘problem’ than to focus on areas where we are

already doing really well. But I’ve never met anyone who achieved massive success in life – however success is defined – by

fixating on their shortcomings. The common denominator in the happy, successful and wonderful people in my life is that

they are very well aware of why they are on the planet and they prioritize doing that/those thing(s) almost exclusively. 

3. Your book is pretty blunt about being honest with ourselves in how we think, behave, and view our roles and

responsibilities. In your experience, why do you think people kid themselves about their shortcomings and why are they

reluctant to change? 

* Fear. And not just fear of failure, fear of success. We in the western world have a really tricky relationship with success. We all

want it, but we also love tearing people who achieve it down because we believe that there IS such a thing as being too

successful, too happy, too in-shape, too this or that. And there probably are examples of people who have let success go to

their heads in ways that change them for the worse. But we’re deceiving ourselves a lot of the time when we have our

internal conversations about success and failure. Not all success is good and not all failure is bad – both can come with high

prices but also incredible learning experiences. But regardless of outcome, the main thrust of this book is that you are the

common denominator in both your successes and your failures, and if you can’t own the role that your behavior contributes

to your outcomes, it’s going to be hard to avoid making the same mistakes AND the same successes because you’re

attributing too much to the outside world. 



TEMPLATE #4  BOOK EXCERPT

A book excerpt is simply a portion of your book to give the media a "feel" for your

writing. This excerpt should be short and can be taken from any portion of the story

that you feel showcases your ability best.  This is an optional piece but should be

very easy to compile!

WHAT IS A BOOK EXCERPT?

No more than one page of text 

A sampling of your very best writing 

A hint as to what the book is about, and what readers should be expecting from

the book in terms of writing style 
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1. 

2. 

3.  

YOUR BOOK EXCERPT SHOULD INCLUDE

YOUR BOOK EXCERPT SHOULD NOT INCLUDE

1. 

2. 

3.  

A book synopsis 

Purchasing details 

Images or graphics 
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Book Excerpt  for 

Roseanne Cheng  

Author of EDGE THE BARE GARDEN 

When it comes to kids, there are really only two types: the Ins and the Outs.  It was true when our parents were in school, is true for us

at West Edge Middle School, and will be true for my own kids when they go to school someday.  Sure, there are subsets.   Jocks.

 Nerds.  Band geeks.  Etcetera.  But when it comes right down to it, when it comes down to what really matters, there are really just

two groups to know. 

The Ins and the Outs. 

The Ins make up ninety-five percent of any school population.  They are the kids who belong somewhere.  Anywhere.  It could be the

lamest group of all time, but the point is they have a group.  At lunch, they eat with people who know their name, people who care

about what happens to them on a daily basis.  People they could call if they had a problem.  If they were stranded or wronged in

some way.  If they were hungry or cold or so totally lonely that they thought their insides were melting away inside them.   

This is not to say that the Ins are always in.  Cliques are finicky by nature, subject to change due to so-and-so’s whim or an unresolved

dispute.  Trying to keep up with the social ups and downs of the life of any junior high student is usually a futile effort.  But from my

experience, once a person is In somewhere, they are In anywhere.  Being an In means that you have the ability to move between

groups.  Not that you’d have a desire to, and not that another group would even want you in the first place, but you have the ability

to.   

Maybe that’s not the right word. 

You have the confidence to.  You believe in yourself enough to know that somewhere, someplace, there are people who will find your

company worthy. 

That’s the thing that happens to a kid when they are accepted somewhere, I think.  They get this sense that they are okay, for the

most part.  They are okay now, and they will be okay in the future, because someone out there cares about them, even a little.   

Like I said, most kids fall into this category.  For all its drama, confusion, and angst, the life of an In is what you’d call normal.

 Whatever that is. 

And then there are the Outs. 

Those are the kids who don’t have anyone.  Not a soul. They wander around school at lunch with no people to go to.  They sit outside

classroom doors picking at the scabs on their knees until the teacher lets them in.  They don’t have birthday parties to look forward

to, and if they have weekend plans they dread them because it’s yet another opportunity for them to stand out—to expose their own

vulnerability.  They don’t have a person they can trade secrets with.  In fact, they can go an entire day without speaking to anyone,

and no one cares.   

Maybe that’s not the right word. 

No one notices.   Well, except the kid—the Out—they notice.  Every single day, every single moment is a reminder of just how invisible

they are.  They are a small, inconsequential blip on the map of an In. A forgotten face, even when they’re standing right there, right in

front of you, waving their hands and pleading with their eyes to be seen. 

I was an In.  Always had been and always would be.  

And Agnes. . .  

She was an Out.   



TEMPLATE #5  THE EMAIL ASK

As an author, you are going to be sending a lot of emails asking for things. You'll be

pitching yourself to bookstores and media, you'll be asking for speaking

opportunities, and you'll be hitting people up for endorsements and reviews. The

subtle art of the email "ask" is incredibly important. 

WHAT IS AN EMAIL ASK?

A very personal greeting 

A clear connection as to why this person's help would be greatly appreciated 

A clear connection as to what is "in it" for the person you are asking, if

appropriate 

A clear plan for promotion, if appropriate 

A thoughtful signature 
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1. 

2. 

3. 

4. 

5. 

YOUR EMAIL ASKS SHOULD INCLUDE

YOUR EMAIL ASKS SHOULD NOT INCLUDE

1. 

2. 

3. 

4.  

A presumptive or desperate tone 

Typos or grammar errors 

A lengthy description of your publishing journey 

A vague description of what you want- you want the reader to feel like planning

an event with you or endorsing you will be EASY for them!



Dear Mr. Friedlander, 

This is where we put Dara's email to Joel Friedlander (or whomever) asking for an endorsement for

Buzz. 

Sincerely, 

Dara Beevas 

Phone and email address

ASKING FOR AN ENDORSEMENT

Dear Ms. X, 

I am a frequent visitor to XX Gift Shop in Anytown, USA, and every time I am in your store I always find an

excellent new read from a local indie writer. I am putting the final touches on my book, THE SUPER AWESOME

BOOK, and was hoping I could schedule a Saturday afternoon sometime in October at your store.  

As my book is a mystery, my idea is to have this be a Halloween-themed signing. I can read an excerpt from my

book, and I also have some freebies to give to customers as they come in the door.  I even have a small display

I'd be happy to leave in the store if you'd be willing! 

Additionally, I'll be creating and promoting an invitation via all my social media channels, including Facebook

and Twitter.  

I am attaching my sell sheet, which contains more information about my book. Thank you for considering! 

Sincerely, 

Your name and contact information  
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ASKING A STORE TO HOST AN EVENT



Dear Ms. XXX, 

I am a longtime reader of your blog, and have appreciated your sci-fi reviews for some time. In fact,

your review of the book XXX helped me discover a new sub-genre I never knew existed!  

I'm writing because I have just published my first sci-fi novel, XXX, with Wise Ink Creative Publishing.

The first in the series chronicles the life of Anna Richards, who discovers she has the power of time

travel.  

I would love to send you a complimentary PDF of the manuscript if you would be so kind as to

review it on your website.  

Sincerely, 

Your name 

Your author website and contact info

ASKING PEOPLE/ BLOGGERS TO REVIEW YOUR BOOK

Dear Ms. XX, 

I am writing to you because I have been a longtime subscriber to your subscription box, THE

LITERATE. I always receive a beautiful gift book meant for moms, and feel I have the perfect

addition for an upcoming box.  

My book, XXX, is a 50-page gift book meant to inspire moms to live their best lives. It is a hardcover,

5x5 book, and would fit perfectly in your current box dimensions.  

The list price for my book is $15.99, however I do offer special bulk discounts as well as free shipping.

Additionally, I would be happy to promote THE LITERATE on all my social media channels.  

Thank you, 

Your name and contact info 
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ASKING  FOR A SPECIAL PARTNERSHIP



Dear Ms. XXX, 

I am the author of the new children's book, XXX, which is the story of a young girl who learns the

hard way about the importance of brushing her teeth. I have already hosted several signings and

events around the area, and now I am looking to visit some local elementary books to talk about

the importance of dental hygiene! 

My presentation is about twenty minutes long and includes a reading of the 15-page story and a

demonstration of some of the illustrations in the book. (I bring my own easel for this!) 

Additionally, I can offer signed books for 10% off the cover price on the day I visit as well.  

I am attaching my sell sheet for more information about the book. The entire month of XXX is

open for me, so please let me know a time that works for you! 

Sincerely, 

Your name 

Your author website and contact info

ASKING A SCHOOL TO HOST YOU FOR A BOOK SIGNING

Hey friends! 

First of all, thank you so much for coming out to support me at my book launch this weekend! I'm

still taking it all in and am so grateful.  

As you finish reading XXX, I wanted to ask one more favor of you. If you aren't aware of this already,

one of the key elements to getting my book "seen" on Amazon is reviews. The more reviews, the

more visibility I get. It's that's simple. (And no, they don't all have to be 5-star!) 

If you could please write a few words on Amazon about what you thought of the book, I would

really appreciate it. And thank you again for your support! 

Onward! 

Your name and contact info 
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ASKING YOUR FRIENDS AND FAMILY TO REVIEW YOUR BOOK


