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For many authors looking to self-publish, finding the money 
to finance their project can be a significant and 
overwhelming barrier. 

Crowdfunding is the practice of raising money for a project, venture, or idea using

individual contributions solicited on the internet. 

SO WHAT EXACTLY IS CROWDFUNDING?
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WE  GET  IT. 

Here at Wise Ink, we want to break down the crowdfunding process for you,

offering tips and insight for running a successful crowdfunding campaign. Let’s get

started!
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BUT FIRST: HOW DO YOU KNOW IF YOU SHOULD RUN A CROWDFUNDING

CAMPAIGN FOR YOUR BOOK?

You tell people about your book and they give you the capitol you need to make the

book happen. Seems like a no-brainer, right? Not exactly. Crowdfunding is an

awesome resource for some authors to use, but for others it's an unnecessary

bourdon. Ask your self the following questions:

Am I able to front the cost of most of my book project and use

crowdfunding dollars to pay myself back?

Am I willing and able to create a beautiful campaign, including a video

of my project and myself talking about the vision for my book?

Can I offer interesting incentives to people who back my crowdfunding

campaign?

Will I be okay if my campaign doesn't get fully funded?
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Am I able to front the cost of most of my book project and use

crowdfunding dollars to pay myself back?

The most successful crowdfunding campaigns have great videos, images, and

incentives that go along with them. In order to get those videos, images, and

incentives, you will need to essentially show a finished product.  

You cannot have a finished product without paying for the product first. See where

we are going with this? 

That is why we suggest that indie authors use a crowdfunding campaign to either

pay themselves back OR fund the final stages of their book project, such as printing. 

If you cannot do this, you will need to be VERY creative about making an attractive

campaign people can believe in and support.  

Am I willing and able to create a beautiful campaign, including a video

of my project and myself talking about the vision for my book?

It might seem counterintuitive, but hear us out: your campaign video needs to be

AWESOME. It needs to feature you, your book, your greater vision for your book, and

your story in a captivating way.  

If you are a videographer, illustrator, AND a writer, AWESOME! You can do it all on

your own. If not, you'll have to hire these things out to professionals. And this might

involve an even deeper investment.  

Dig through Kickstarter and see what we mean-- awesome campaigns have

awesome videos, and that needs to be something you are willing to do. 

IF YOU ANSWERED YES TO ALL FOUR OF THESE QUESTIONS, YOU MIGHT BE

READY TO LAUNCH A CROWDFUNDING CAMPAIGN!



WHY THOSE QUESTIONS MATTER, CONT'D 
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Yes, a signed copy of your book is an awesome incentive. But people don't go to

Kickstarter or Indiegogo to buy a book-- they come for the "extras" that come along

with being an initial backer.  

This is where being creative can be really fun. Can you offer a social media shout

out? A buy one copy, give one to an organization of the backer's choice? A Skype

visit with a classroom? Some fun swag you've created just for your book/brand? 

Included in these incentives needs to be your willingness to send them out in a

timely manner and using social media to profusely thank your backers for their

support. This might seem obvious, but it's time consuming! Be ready!

Being an author, you have probably dealt with your fair share of rejection. But a

crowdfunding campaign can make you vulnerable in a whole new way.  

If you have gotten to this point and absolutely cannot print books without financial

backing, understand that a crowdfunding campaign is a risk. Are you going to be

okay if it doesn't work out? What is your Plan B? 

Be sure to read the fine print before beginning any crowdfunding campaign, and

understand what the financial risk is BEFORE moving forward.  

Can I offer interesting incentives to people who back my

crowdfunding campaign?

Will I be okay if my campaign doesn't get fully funded?



How important is social media for your crowdfunding 
campaign?

Before throwing your champagne party, you have to have a guest list. The very first

thing to do when starting out is growing your audience and the easiest way to find

new friends through online social platforms. Setting aside some time each day to

engage with the people not just in your backyard, but everywhere will help secure

some much needed funds down the road.

WE LIKE THESE PLATFORM OPTIONS:
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VERY  VERY  IMPORTANT.

Your first step before setting up your crowdfunding campaign is to set up all your

social media platforms. 

Facebook allows you to

use their data search

engines used to target

ads for your campaign

towards a specific

audience for as little as $3

a day. That’s some cheap

available advertisement!  

Additionally, you can "tag"

people to direct them

toward your campaign

and, in theory, tap into

their audiences as well. 

Facebook Twitter

Twitter can be a scary

dark hole if you're not

careful. With patience you

can find sub-groups 

through hashtags with

names relating to your

interests.   

Once you have taken part

in a few "chats" and

gained followers through

organic interaction,

Twitter can be lots of fun

and great for advertising

your campaign. 

Instagram can be used to

share testimonials about

your journey as an author,

events you attend,

organizations you care

about, or even quirky

photos that help your

audience identify to you. 

   

Crowdfunding

campaigns that do really

well on Instagram have a

video and lots of images

including their book

cover. 

Instagram



Are you ready to get started?

NOW IT'S TIME TO GET REALLY ORGANIZED. USE THIS CHECKLIST TO SET

YOURSELF UP FOR A SMOOTH CAMPAIGN
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ALMOST. 

Create a promotional video. Yours should be authentic, clear, and concise,

with a very clear call to action ("please support my campaign by backing this

project!", for example). Check out the campaign for "Goodnight Stories for

Rebel Girls" and see what we mean. 

Figure out 5-10 awesome incentives for your backers. Be creative!  Your

incentives should be clear and attractive to your backers. 

Gather several still images of your book cover and the interior of the book. 

Set a date. Be sure to account for time to provide your incentives to your

backers, and be careful to launch your campaign in a time where you can be

actively engaged in promoting it for the duration. 

Determine how much you need to raise. You know that saying, "shoot for the

moon and if you miss you'll land in the stars"? That doesn't apply here. Be

realistic and don't ask for more than you need. 

Choose your platform. Currently, your options are likely Kickstarter and

Indiegogo. Kickstarter is "the" platform when people think of crowdfunding,

but there is a catch-- in order to receive payment on Kickstarter, your project

MUST hit your goal. Indiegogo, as of this writing, is less stringent. 



Once your campaign is up and running, your work really 
begins.

NEW CROWDFUNDING CAMPAIGNS POP UP HOURLY. WHAT CAN YOU DO

TO SET YOURS APART?
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Post. On social media. Every. Single Day. Multiple times a day. Do you have to

beg people for money in every post? No. But you do need to remind people-

often- about your campaign and your progress. 

Do not whine. If you sound too desperate, it will be a major turn off for

would-be backers. Be positive, remind them that backing your project is

about more than just getting a book, but being part of a movement. 

Thank people individually, profusely, and PUBLICLY for their support.  

Boost your social media posts. Each platform is different, but the more you

can customize your boosts to reach your targeted audience, the better. 

Reach out to people who might not be on social media and ask them for

their support. An email campaign is often a great pairing to your social

media posts. 

Enjoy the process.  If you try to relax and enjoy bringing your life's work to

fruition, you'll be amazed at how much fun this whole adventure can be!

HOW CAN WE HELP YOU? CONTACT EDITOR@WISEINKPUB.COM WITH

QUESTIONS!


